Ethos

Ethos is appeal based on the character of the speaker. An ethos-driven document relies on the reputation of the author. 


Back to reality - ACME is not a real company, contrary to popular belief. It's something we made up to use as an example of Ethos. The ACME homepage is an example of ethos because of the way it keeps referring back to the character of ACME. ACME is a company that "you have trusted for over 100 years." They even have a spokesperson vouching for their integrity.
Logos

Logos is appeal based on logic or reason. Documents distributed by companies or corporations are logos-driven. Scholarly documents are also often logos-driven. 


Logos is an argument based on logic or reason. The ACME Research page is primarily logos-based because it appeals to the reason of people reading it. It suggests that Cesium will provide the world's energy for a very long time. It is clean, safe, and efficient, all of which are appeals to the logic of the audience. By using such convincing reasons in it's argument, ACME hopes to provide the world's energy.
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Pathos

Pathos is appeal based on emotion. Advertisements tend to be pathos-driven. 


Pathos is an argument based on emotion, playing on sympathy, fears, and desires. The Say "NO!" To Acme! page is pathos-based because it relies on an emotional response from the people reading it. By stressing the helplessness of the (endangered) turtle, it attempts to sway people to its side, against the "commercial hordes" of Acme.
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